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UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

Form 10-K

þ ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

For the fiscal year ended December 31, 2008
OR

o TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

For the transition period from          to          

Commission File Number 000-51205

DISCOVERY COMMUNICATIONS, INC.
(Exact name of Registrant as specified in its charter)

Delaware 35-2333914
(State or other jurisdiction of

incorporation or organization)
(I.R.S. Employer

Identification No.)
One Discovery Place
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20910
(Zip Code)
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(Registrant�s telephone number, including area code)
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Title of Each Class Name of Exchange on Which Registered

Series A Common Stock, $0.01 par value Nasdaq Global Select Market
Series B Common Stock, $0.01 par value Nasdaq Global Select Market
Series C Common Stock, $0.01 par value Nasdaq Global Select Market

Securities registered pursuant to Section 12(g) of the Act:
None

Indicate by check mark if the Registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act
of 1933.  Yes þ     No o

Indicate by check mark if the Registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Securities Exchange Act of 1934.  Yes o     No þ

Indicate by check mark whether the Registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of
the Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the Registrant
was required to file such reports), and (2) has been subject to such filing requirements for the past
90 days.  Yes þ     No o

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K is not contained
herein, and will not be contained, to the best of Registrant�s knowledge, in definitive proxy or information statements
incorporated by reference in Part III of this Form 10-K or any amendment to this Form 10-K.  o

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer,
or a smaller reporting company. See the definitions of �large accelerated filer,� �accelerated filer� and �smaller reporting
company� in Rule 12b-2 of the Exchange Act. (Check one):

Large accelerated
filer þ

Accelerated filer o Non-accelerated filer o
(Do not check if a smaller

reporting company)

Smaller reporting
company o

Indicate by check mark whether the Registrant is a shell company (as defined in Rule 12b-2 of the
Act).  Yes o     No þ

The aggregate market value of the voting and non-voting common stock held by nonaffiliates of Discovery
Communications, Inc. computed by reference to the last sales price of such stock, as of the closing of trading on
February 20, 2009 was approximately $3.3 billion.

The number of shares outstanding of each of Discovery Communications, Inc.�s classes of common stock as of
February 20, 2009 was:

Series A Common Stock, $0.01 par value 134,032,337
Series B Common Stock, $0.01 par value 6,598,161
Series C Common Stock, $0.01 par value 140,630,479

DOCUMENTS INCORPORATED BY REFERENCE
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Certain information required for Item 5 of Part II and for Part III of this Annual Report on Form 10-K is incorporated
herein by reference to the Discovery Communications, Inc. definitive Proxy Statement for its 2009 Annual Meeting of
Stockholders, which shall be filed with the Securities and Exchange Commission pursuant to Regulation 14A of the
Securities Exchange Act of 1934, as amended, within 120 days of Discovery Communication, Inc.�s fiscal year end.
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PART I

ITEM 1. Business.

Overview

Discovery Communications, Inc. (�Discovery�, we�, �us� or �our�) is a leading global media and entertainment company that
provides original and purchased programming across multiple distribution platforms in the United States (U.S.) and
approximately 170 other countries, with over 100 television networks offering customized programming in
35 languages. We also develop and sell consumer and educational products and services as well as media sound
services in the U.S. and internationally. In addition, we own and operate a diversified portfolio of website properties
and other digital services.

We were formed on September 17, 2008 in connection with Discovery Holding Company (�DHC�) and
Advance/Newhouse Programming Partnership (�Advance/Newhouse�) combining their respective ownership interests in
Discovery Communications Holding, LLC (�DCH�) and exchanging those interests with and into Discovery (the
�Newhouse Transaction�). Prior to the Newhouse Transaction, DCH was a stand-alone private company, which was
owned approximately 662/3% by DHC and 331/3% by Advance/Newhouse. The Newhouse Transaction was
completed as follows:

� On September 17, 2008, DHC completed the spin-off to its shareholders of Ascent Media Corporation (�AMC�),
a subsidiary holding the cash and businesses of DHC, except for certain businesses that provide sound, music,
mixing, sound effects, and other related services (�Creative Sound Services� or �CSS�) (the �AMC spin-off�) (such
businesses remain with us following the completion of the Newhouse Transaction).

� On September 17, 2008, immediately following the AMC spin-off, DHC merged with a transitory merger
subsidiary owned by us, with DHC continuing as the surviving entity and as a wholly-owned subsidiary owned
by us.

� On September 17, 2008, immediately following the exchange of shares between us and DHC,
Advance/Newhouse contributed its ownership interests in DCH and Animal Planet to us in exchange for our
Series A and Series C convertible preferred stock. The preferred stock is convertible at any time into our
common stock representing 331/3% of our common stock issued in connection with the Newhouse
Transaction.

As a result of the Newhouse Transaction, we became the successor reporting entity to DHC under the Securities
Exchange Act of 1934, as amended. Because Advance/Newhouse was a one-third owner of ours prior to the
completion of the Newhouse Transaction and is a one-third owner immediately following completion of the
Newhouse Transaction, there was no effective change in ownership. Our convertible preferred stock does not have any
special dividend rights and only a de minimis liquidation preference. Additionally, Advance/Newhouse retains
significant participatory special class voting rights with respect to certain matters that could be submitted to a
shareholder vote.

The following diagrams illustrate, at a summary level, the ownership interests between us, DHC, Advance/Newhouse,
and DCH prior and subsequent to the Newhouse Transaction. The diagrams are in general terms and are not
comprehensive. They reflect the economic substance of the Newhouse Transaction, but do not precisely reflect the
legal and corporate entities used to implement the Newhouse Transaction. Additionally, the contribution of
Advance/Newhouse�s interest in Animal Planet L.P. is not reflected in the diagrams because the value of this
contribution was insignificant relative to the value of the overall transaction.
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Structure Prior to the Newhouse Transaction

Structure Subsequent to the Newhouse Transaction and AMC Spin-off

Our media content spans nonfiction genres including science, exploration, survival, natural history, sustainability of
the environment, technology, anthropology, paleontology, history, space, archaeology, health and wellness,
engineering, adventure, lifestyles and current events. This type of programming tends to be culturally neutral and
maintains its relevance for an extended period of time. As a result, our content translates well across international
borders and is made even more accessible through extensive use of dubbing and subtitles in local languages, as well as
the creation of local programming tailored to individual market preferences.

Our content is designed to target key audience demographics and the popularity of our programming offers a
compelling reason for advertisers to purchase time on our channels. Our audience ratings are a key driver in
generating advertising revenue and creating demand on the part of cable television operators, direct-to-home or �DTH�
satellite operators, telephone and communications companies, and other content distributors to deliver our
programming to their customers.

We have an extensive library of over 100,000 hours of programming and footage that provides a high-quality source
of content for creating new services and launching into new markets and onto new platforms. We generally own most
or all rights to the majority of this programming and footage, which enables us to exploit our library to launch new
brands and services into new markets quickly without significant incremental
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spending. Programming can be re-edited and updated to provide in a cost-effective manner topical versions of subject
matter that can be utilized around the world.

In addition to growing distribution and advertising revenue for our branded channels, we are focused on growing
revenue across new distribution platforms, including brand-aligned web properties, mobile devices, video-on-demand
and broadband channels, which serve as additional outlets for advertising and affiliate sales, and provide promotional
platforms for our television programming. We also operate internet sites such as HowStuffWorks.com,
Treehugger.com, and Petfinder.com that provide supplemental news, information, and entertainment aligned with our
television programming.

We are also exploiting our programming assets to take advantage of the growing demand for high definition (HD)
programming in the U.S. and throughout the world. In 2008, we provided HD simulcasts of five of our U.S. Networks
(Discovery Channel, TLC, Animal Planet, Science Channel and Planet Green) in addition to our U.S. HD Theater
service, which was launched in 2002. In 2008, we also expanded our international HD operations to include HD
channels in 23 countries outside of the U.S., making us one of the leading international providers of HD
programming, based on the number of markets we serve. We believe we are well positioned to take advantage of the
accelerating growth in sales of HD televisions and Blu-ray DVD players, and the expanding distribution of HD
channels around the world. Where we operate HD simulcasts of our networks, we also benefit from the ability to
aggregate audiences for advertising sales purposes.

Strategy

Our strategy is to deliver sustainable long-term growth at or above the levels our peers achieve through the
development of high-quality media brands that build consumer viewership, optimize distribution growth and capture
advertising sales. In addition, we are focused on maximizing the overall efficiency and effectiveness of our global
operations through collaboration and innovation across operating units and regions around the world, and across all
television and digital platforms.

In line with this strategy, our specific priorities include:

� Maintaining our focus on creative excellence in nonfiction programming and expanding the portfolio�s brand
recognition by developing compelling content that increases audience growth, builds advertising relationships,
has global utility and supports continued distribution revenue growth on all platforms.

� Exploiting our distribution strength in the U.S. � with three channels reaching more than 90 million
U.S. subscribers each and seven channels reaching between 45 million to 73 million U.S. subscribers each � to
build additional branded channels and businesses that can sustain long-term growth and occupy a desired
programming niche with strong consumer appeal. For example, in 2008, we repositioned two emerging
television networks � Investigation Discovery and Planet Green � to build stronger consumer brands through
specific category ownership that supports more passionate audience loyalty and increased advertiser and
affiliate interest and integration. In late 2009 or early 2010, the current Discovery Health is expected to be
repositioned as OWN: The Oprah Winfrey Network.

� Maintaining a leadership position in nonfiction entertainment in international markets, and continuing to grow
and improve the performance of the international operations. This will be achieved through expanding local
advertising sales capabilities, creating licensing and digital growth opportunities, exploiting broadcast and
other additional distribution platform opportunities in selected markets, and improving operating efficiencies
by strengthening development and promotional collaboration between U.S. and International Network groups.
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� Developing and growing compelling and profitable content experiences on new platforms that are aligned with
our core branded channels. Specifically, extending ownership of nonfiction entertainment and �satisfying
curiosity� to all digital media devices around the world to enhance the consumer entertainment experience,
further monetize our extensive programming library, and create additional vehicles through which to offer new
products and services that deliver new revenue streams.
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We operate through three segments: (1) U.S. Networks, (2) International Networks, and (3) Commerce, Education,
and Other. Financial information related to our operating segments can be found in Note 24 to our consolidated
financial statements found in Part II of this Annual Report on Form 10-K.

U.S. Networks

Reaching approximately 717 million cumulative subscribers (as defined below) in the United States as of
December 31, 2008, and having one of the industry�s most widely distributed portfolios of brands, U.S. Networks
delivers 11 cable and satellite television channels in the United States. The portfolio includes three channels that each
reach more than 90 million U.S. subscribers and seven channels that each reach between 45 and 73 million
U.S. subscribers (as defined below). U.S. Networks also provides distribution and advertising sales services for Travel
Channel and distribution services for BBC America and BBC World Service.

Domestic subscriber numbers set forth in this document are according to The Nielsen Company. As used herein, a
�U.S. subscriber� is a single household that receives the applicable Discovery channel from its cable, satellite or other
television provider, including those who receive our networks from pay-television providers without charge pursuant
to various pricing plans that include free periods and/or free carriage. The term �cumulative subscribers� in the
U.S. refers to the collective sum of the total number of U.S. subscribers to each of our U.S. channels. By way of
example, two U.S. households that each receive five of our networks from their cable provider represent 10
cumulative subscribers in the U.S. The term cumulative subscribers in the U.S. also includes approximately eight
million cumulative subscribers in Canada who receive direct feeds of TLC and Military Channel from U.S. Networks.

Discovery Channel

�   Discovery Channel reached approximately 99 million
U.S. subscribers as of December 31, 2008.
�   Discovery Channel offers a signature mix of
compelling, high-end production values and vivid
cinematography across genres including science and
technology, exploration, adventure, history and in-depth,
behind-the-scenes glimpses at the people, places and
organizations that shape and share our world.
�   Our flagship, Discovery Channel, was the second most
widely distributed cable channel in the United States,
according to The Nielsen Company, as of December 31,
2008.
�   Some of the network�s most popular returning and new
series include Deadliest Catch, Mythbusters, Dirty Jobs,
Man Vs Wild, Storm Chasers and Survivor Man.
Discovery Channel is also home to high-profile specials
and mini-series, including the critically acclaimed
Planet Earth and When We Left Earth: The NASA
Missions.
�   Target viewers are adults 25-54, particularly men.
�   Discovery Channel is simulcast in HD.
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TLC

�   Acquired by us in 1991, TLC reached approximately
98 million U.S. subscribers as of December 31, 2008.
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�   TLC features high-quality docu-series and reality
based programming that engage the heart and mind by
transporting viewers into the lives of real-life
extra-ordinary characters. TLC programs are
entertaining, unfiltered and always reveal something to
learn along the way.
�   Series highlights on TLC include Jon & Kate Plus
Eight, What Not to Wear, Little People, Big World and
17 Kids and Counting.
�   Target viewers are adults 18-49, particularly women.
�   TLC is simulcast in HD.

Animal Planet

�   Launched in October 1996, Animal Planet reached
approximately 95 million U.S. subscribers as of
December 31, 2008.
�   Animal Planet immerses viewers in the full range of
life in the animal kingdom with rich, deep content and
offers animal lovers and pet owners access to a
centralized online, television and mobile community for
immersive, engaging, high-quality entertainment,
information and enrichment.
�   Programming highlights on Animal Planet include
Whale Wars, Untamed and Uncut, It�s Me or the Dog,
and Mutual of Omaha�s Wild Kingdom.
�   Target viewers are adults 25-54, particularly women.
�   Animal Planet is simulcast in HD.

Discovery Health

�   Launched in August 1999, Discovery Health reached
approximately 73 million U.S. subscribers as of
December 31, 2008.
�   Discovery Health takes viewers inside the fascinating
and informative world of health and medicine to
experience first-hand compelling, real-life stories of
medical breakthroughs and human triumphs.

�   In January 2008, we announced a joint venture with
Oprah Winfrey and Harpo, Inc. to create OWN: The
Oprah Winfrey Network, a new multi-platform venture
designed to entertain, inform and inspire people to live
their best lives. Oprah Winfrey serves as Chairman of
OWN, LLC, and the venture is 50-50 owned between us
and Harpo. We will handle distribution, origination and
other operational requirements and both organizations
will contribute advertising sales services to the venture.
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�   Discovery Health is expected to be repositioned as
OWN in late 2009 or early 2010.
�   OWN will build on Discovery Health�s target audience
of women 25-54.
�   OWN will be simulcast in HD.

Discovery Kids

�   Launched in October 1996, Discovery Kids reached
approximately 62 million U.S. subscribers as of
December 31, 2008.

�   Discovery Kids lets kids of all ages (from preschoolers
to �tweens and teens) explore the world from their point
of view. This network provides entertaining, engaging
and high-quality programming that kids enjoy and
parents trust. Kids can learn about science, adventure,
exploration and natural history through documentaries,
reality shows, scripted dramas and animated stories.
�   Series highlights on Discovery Kids include the
animated Real Toon series Tutenstein, Adventure Camp
and Bindi the Jungle Girl.
�   Target viewers are children and families.

Science Channel

�   Launched in October 1996, Science Channel reached
approximately 56 million U.S. subscribers as of
December 31, 2008.

�   Science Channel immerses viewers in a full spectrum
of scientific topics ranging from string theory and
futuristic cities to accidental discoveries and outrageous
inventions. Science Channel celebrates the cause and
effect, the trials and errors, and the eureka moments �
sometimes born out of amusing miscalculations � that
only science can deliver.
�   Science Channel includes series such as Brink, How
It�s Made, Build It Bigger, Weird Connections, Colossal
Construction, and Deconstructed.
�   Target viewers are men 25-54.
�   Science Channel is simulcast in HD.

Planet Green

�   Planet Green was rebranded from Discovery Home in
June 2008 and reached approximately 52 million U.S.
subscribers as of December 31, 2008.
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�   Committed to documenting, preserving and
celebrating the planet, Planet Green is the only 24-hour
eco-lifestyle television network.
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�   Planet Green speaks to people who want to understand
green living and to those who are excited to make a
difference by providing tools and information to meet
the critical challenge of protecting our environment.
�   Target viewers are adults 18-54.

�   Planet Green is simulcast in HD.
�   In support of the Planet Green initiative, we have
launched PlanetGreen.com, with a focus on community
and action oriented content.

Investigation Discovery

�   Investigation Discovery was rebranded from
Discovery Times Channel in January 2008 and reached
approximately 53 million U.S. subscribers as of
December 31, 2008.
�   Investigation Discovery leverages our extensive
library of fact-based investigation and current affairs
programming that sheds new light on our culture, history
and the human condition.
�   Programming highlights include Call 911, Solved,
Extreme Forensics and The Shift, as well as established
investigative series like Dateline on ID and 48 Hours:
Hard Evidence.
�   Target viewers are adults 25-54.

Military Channel

�   Military Channel reached approximately 53 million
U.S. subscribers as of December 31, 2008.
�   Military Channel brings viewers compelling,
real-world stories of heroism, military strategy,
technological breakthroughs and turning points in
history. It takes viewers �behind the lines� for accounts
directly from servicemen and women and battlefield
strategy.
�   Original programming includes Weaponology,
Showdown: Air Combat and Great Planes.
�   Target viewers are men 35-64.

FitTV

�   FitTV reached approximately 47 million U.S.
subscribers as of December 31, 2008.
�   FitTV is designed to inspire viewers to improve their
fitness and well-being on their terms.
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�   Programming features experts and entertaining shows
that help people learn how to incorporate fitness into
their daily lives.
�   Target viewers are adults 25-54.
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HD Theater

�   HD Theater reached approximately 20 million U.S.
subscribers as of December 31, 2008.
�   HD Theater was one of the first nationwide
24-hour-a-day, 7-day-a-week high definition networks
in the U.S. offering compelling, real-world content
including adventure, nature, world culture, technology
and engineering programming.
�   Programming highlights include the critically
acclaimed Sunrise Earth, as well as �motorized� HD
content including the original series Chasing Classic
Cars and live events like the Mecum Auto Auctions.
�   Target viewers are adults 25-54, particularly men.

Our U.S. Networks are wholly-owned by us except for OWN, which is a 50-50 joint venture between us and Harpo,
Inc.

U.S. Networks also includes our digital media businesses in the United States, which provide cross-platform sales and
promotional opportunities with our television networks and additional reach for our content by leveraging the
economies realized through programs that can be produced once and used often in both long-term and short-term
formats across multiple platforms. Digital media features three main components:

� U.S. brand-aligned organic channel websites, such as Discovery.com, TLC.com and AnimalPlanet.com, and
acquired assets: HowStuffWorks.com, an award-winning online source of high-quality, unbiased and
easy-to-understand explanations of how the world actually works; Treehugger.com, an eco-lifestyle website
that complements the Planet Green television network; and Petfinder.com, a leading pet adoption destination
that provides an additional promotional platform for the Animal Planet brand. Together, these properties
attracted an average of more than 33 million cumulative unique monthly visitors in 2008, according to
Omniture, Inc.

� Discovery Mobile, which offers unique made-for-mobile short-form content and long-form episodes of popular
titles through distribution arrangements with the majority of mobile carriers in the U.S., as well as
direct-to-consumer mobile websites for multiple network brands including Discovery Channel, TLC, and
Animal Planet.

� Discovery on-demand, a free video-on-demand service distributed across most major U.S. affiliates, which
features full-length programming and short-form content from across Discovery�s portfolio of U.S. Networks.

International Networks

Reaching approximately 892 million cumulative subscribers (as defined below) in approximately 170 countries
outside the U.S. as of December 31, 2008, International Networks operates one of the largest international
multi-channel businesses in the media industry. International Networks distributes a diversified portfolio of 21 brands
designed to meet the needs of audiences, affiliates and advertisers across multiple regions and markets. The division
maximizes the use of shared content and our global programming pipeline in order to drive consumer engagement and
efficiencies across all core brands, and delivers local relevance by offering customized programming, on-air content
and schedules in 35 languages via more than 100 localized feeds. International Networks encompasses four
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Latin America, the U.K. and EMEA (Europe, the Middle East and Africa), and has 28 international offices with
regional headquarters located in London, Miami and Singapore.
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International subscriber statistics are derived from internal data review coupled with external sources when available.
As used herein, an �international subscriber� is a single household that receives the applicable Discovery network or
programming service from its cable, satellite or other television provider, including those who receive our networks
from pay-television providers without charge pursuant to various pricing plans that include free periods and/or free
carriage. The term �cumulative subscribers� outside the U.S. refers to the collective sum of the total number of
international subscribers to each of our networks or programming services outside of the U.S. By way of example, two
international households that each receive five of our networks from their cable provider represent 10 cumulative
subscribers outside the U.S. Cumulative subscribers outside the U.S. include subscriptions for branded programming
blocks in China, which are generally provided without charge to third-party channels and represented approximately
280 million cumulative subscribers outside the U.S. as of December 31, 2008.

Our International Networks are wholly owned by us except (1) the international Animal Planet channels which are
generally 50-50 joint ventures with the British Broadcasting Corporation (�BBC�), (2) People+Arts, which operates in
Latin America and Iberia as a 50-50 joint venture with the BBC and (3) several channels in Japan, Canada and Poland,
which operate as joint ventures with strategic local partners and which are not consolidated in our financial statements
but whose subscribers are included in our international cumulative subscribers. Pursuant to the terms of the Animal
Planet international joint ventures, BBC has the right, subject to certain conditions, to cause us to acquire BBC�s
interest in these joint ventures. Pursuant to the terms of the People+Arts joint venture, BBC has the right, subject to
certain conditions, to cause us to either acquire BBC�s interest in, or sell to the BBC our interest in, this joint venture.

Led by the flagship brand Discovery Channel, our international portfolio consists of a combination of factual,
lifestyle, entertainment and specialized brands.

Factual Brands

International Networks is a leader across international markets in factual multi-channel television. The portfolio
consists largely of global brands led by Discovery Channel and Animal Planet, which each reach more than
200 million homes in international markets. Newer global digital brands in the factual portfolio include Discovery
Science, which is distributed in more than 90 countries, Discovery Turbo and Discovery World. In addition,
International Networks offers HD services in 23 markets and is one of the industry�s leading international providers of
HD.

Discovery Channel

�   Discovery Channel is the most widely-distributed
television brand in the world and reached approximately
258 million international subscribers in approximately
170 countries as of December 31, 2008.
�   Discovery Channel�s international programming
includes documentaries, docudramas and reality formats
covering a wide range of topics and themes, including
human adventure and exploration, engineering, science,
history and world culture.

Animal Planet

�   Launched internationally in 1997, Animal Planet
reached approximately 227 million international
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2008.
�   Animal Planet is dedicated to mankind�s fascination
with the creatures that share our world, featuring
programs such as Meerkat Manor and Whale Wars.

11

Edgar Filing: Discovery Communications, Inc. - Form 10-K

Table of Contents 22



Table of Contents

�   The international Animal Planet channels are generally
a 50-50 joint venture with the BBC.

Discovery Science

�   Launched internationally in 1998, Discovery Science
reached approximately 35 million international
subscribers in more than 90 countries as of
December 31, 2008.
�   The only network in the world dedicated to celebrating
science, Discovery Science network features fast-paced
and informative programming that uncovers the impact
of science and technology.

Investigation Discovery

�   Investigation Discovery launched in the U.K. in
January 2009, marking the first international launch for
the brand.
�   Investigation Discovery offers programming from the
U.S. and U.K. that focuses on the science of forensics
and uses dramatic, fact-based storytelling to provide
in-depth analysis of investigations.

Discovery Turbo

�   Launched in 2005, Discovery Turbo reached
approximately 12 million subscribers in over 40
countries as of December 31, 2008.
�   Discovery Turbo celebrates all aspects of speed by
covering a range of topics including the history, science
and engineering of everything motorized; car, boat, bike
and air shows; racing; and motoring trends.
Discovery World

�   Discovery Civilization re-launched as Discovery
World across EMEA in April 2008 and reached
approximately 14 million subscribers across the region
as of December 31, 2008.
�   Discovery World offers quality factual content for
audiences with a thirst for knowledge about the world,
both past and present. Featuring landmark series and a
selection of in-depth documentaries exclusive to the
channel, Discovery World immerses viewers in a broad
variety of genres including history, culture, real life
stories, investigation and mystery.
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HD Networks

�   One of the leading international providers of HD
networks, International Networks offers HD services in
23 international markets including Discovery HD,
Animal Planet HD and a Discovery Channel HD
simulcast service in Japan.
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�   Launched internationally in 2005, Discovery HD
offers a standalone schedule and premium 1080i HD
content from Discovery�s extensive library of visually
compelling HD programming. Discovery HD reached
approximately 3 million subscribers in Asia-Pacific, the
U.K. and EMEA as of December 31, 2008.

�   In February 2009, Animal Planet HD launched
internationally for the first time in the Nordic region,
including Sweden, Denmark, Norway and Finland. The
new standalone HD service showcases high-quality
wildlife and natural history entertainment in premium
high-definition.

Lifestyle Brands

Discovery Lifestyle Networks

�   Our portfolio of lifestyle brands reached
approximately 232 million cumulative international
subscribers in over 100 countries as of December 31,
2008.

�   To diversify its portfolio, International Networks
distributes both female and male-skewed lifestyle
brands, which offer aspirational content that encourages
viewers to pursue unique interests and experiences. Due
to the localized nature of the lifestyle genre, the majority
of the lifestyle brands are regional or multi-regional
offerings.

�   Discovery Travel & Living has the largest
international footprint in the lifestyle portfolio with
170 million international subscribers in over
100 markets; followed by Discovery Home & Health in
33 million subscribers in Latin America, Asia and the
U.K.; and Discovery Real Time, which is distributed to
29 million subscribers in the U.K. and Southern Europe.

Entertainment Brands

DMAX

�   In Germany, DMAX targets a younger male audience
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with a mix of fiction and non-fiction content. It has
broad distribution throughout the country�s cable
systems, reaching approximately 85% of cable homes,
but does not get subscription fees and is therefore
wholly dependent on advertising revenue.
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�   In the U.K., DMAX is a broad-based service that
combines fiction and non-fiction content. It is
distributed without a subscription fee by both major
distributors in the U.K., but is positioned in the
Entertainment section of the electronic program guide of
Sky, the largest distributor, and is intended to be a
strong advertising sales vehicle because of the
concentration of viewership in Entertainment channels.

Discovery Kids

�   Discovery Kids reached approximately 25 million
international subscribers in over 30 countries across
Latin America, the Caribbean and Canada as of
December 31, 2008.
�   One of the leading channels in Latin America among
preschoolers and women, Discovery Kids provides a
unique environment that nurtures children�s curiosity and
encourages life-long learning.

People+Arts

�   People+Arts reached approximately 22 million
international subscribers in Latin America, Spain and
Portugal as of December 31, 2008.
�   People+Arts is the entertainment network from us and
the BBC that explores the complete range of human
emotions, with engaging storytelling that is moving,
unexpected and authentic.
�   People+Arts is a 50-50 joint venture with the BBC.

International Networks also distributes specialized brands developed for individual regions and markets, including
Discovery Knowledge and Discovery Real Time Extra in the U.K., Discovery Civilization in Latin America and
Canada, Discovery Geschichte in Germany and Discovery Historia in Poland.

Additionally, in October 2008, we announced we had secured a channel position on Freeview, a digital terrestrial
television (DTT) platform in the U.K. The new channel is expected to launch in early 2009 and will offer factual,
entertainment, lifestyle and kids programming as well as scripted acquisitions.
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The following Spanish-language networks are distributed to U.S. subscribers, but are operated by and included as part
of International Networks for financial reporting and management purposes:

Discovery en Español

�   Discovery en Español reached approximately eight
million U.S. subscribers as of December 31, 2008.
�   Discovery en Español is a nonfiction network
delivering content that informs and empowers, providing
viewers with a fascinating look at the incredible and
often surprising world from an Hispanic perspective.
The network offers some of the best global content from
Discovery Channel as well as original programming
developed specifically for Spanish-speaking audiences.
�   Target viewers are adults 18-49, particularly men.

Discovery Familia

�   Launched in the U.S. in August 2007, Discovery
Familia reached more than one million U.S. subscribers
as of December 31, 2008.
�   Discovery Familia is our Spanish-language network
dedicated to bringing the best educational and
entertaining, family-oriented programming to kids and
families.
�   Target viewers are Hispanic children, women and
families.

International Networks also operates Antenna Audio, which was acquired by us in 2006 and is the leading provider of
audio, multimedia and mobile tours for museums, exhibitions, historic sites and visitor attractions around the world.
More than 20 million visitors purchase Antenna Audio tours in 12 languages at 450 of the world�s most well-known
and frequented locations each year, including museums such as the Metropolitan Museum of Art, the Musée du
Louvre and Tate; historic and cultural sites including Graceland, Château de Versailles and Alcatraz; and popular
destinations such as the Statue of Liberty and Yosemite National Park.

Commerce, Education, and Other

Commerce

Commerce represents an additional revenue stream for us. It also plays an important role in support of our overall
strategic objectives by enhancing viewer loyalty through direct interaction with our brands. Discovery Commerce is
focused on exploiting our on-air brands and increasing the reach of our products through our e-commerce platform
and licensing arrangements.

The division�s platforms include:

� 
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DiscoveryStore.com is an e-commerce site where customers can shop for a large assortment of our proprietary
merchandise and other products. DiscoveryStore.com logged more than 12 million visitors in 2008.
DiscoveryStore.com also reaches consumers through relationships with leading e-commerce sites such as
Amazon.com. Our e-commerce site leverages the multi-channel traffic driven by our merchandise and DVD
catalog with annual circulation of nearly nine million households.

During the first quarter of 2009, we will begin to operate a new business model to license the direct-to-consumer
component of our commerce business that includes the e-commerce platform and catalog to a third-party company.
We will receive royalties on merchandise and wholesale payments for DVDs sold, while the third party will assume
management and operational responsibility for DiscoveryStore.com and product development responsibility for
merchandise. As a result of this new
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license agreement, our sales will be recorded on a net sales basis and will result in a decrease in revenues and costs.
Our commerce operations continue to add value to our television assets by reinforcing consumer loyalty and creating
opportunities for our advertising and distribution partners.

� Domestic Licensing and Merchandising has agreements with key manufacturers and retailers, including
JAKKS, Activision, ToysRUs and others to develop long-term, strategic programs that translate our network
brands and signature properties into an array of merchandising opportunities. From Animal Planet toy and pet
products, Mythbusters books, DVDs and calendars to Miami Ink apparel and accessories, domestic licensing
develops products that capture the look and feel of our core brands and programs. In June 2008, we announced
an agreement with Blockbuster, Inc., to sell signature programs and series from our family of networks on
DVD at more than 2,500 participating Blockbuster stores around the U.S.

Education

Education offers a suite of curriculum-based tools designed to foster student achievement, as well as educator
enhancement resources such as assessment services, professional development and a nationwide educator community
that promotes the integration of media and technology in the classroom. Education services include:

� Discovery Education Streaming: an online video-on-demand teaching service that features 9,000 digital videos
and 72,000 content-specific video clips correlated to state K-12 curriculum standards. The service is made
available through subscription services to public and private K-12 schools serving over one million teachers
nationwide.

� Discovery Education Assessment: a service that enables K-12 educators to measure student progress toward
meeting state reading/language arts, math and science standards on an ongoing basis, provide differentiated
instruction, predict student performance, and improve student learning.

Education also publishes and distributes content on DVD, VHS, and CD-ROM through catalogs, an online teacher
store, and a network of distributors, participates in licensing and sponsorship programs with corporate partners, and
supports our digital initiatives by providing educational content in multiple formats that meet the needs of teachers
and students.

Education also works with corporate partners to create supplemental curriculum programs and to support
education-based student initiatives.

Creative Sound Services

Creative Sound Services (�CSS�) became a wholly-owned subsidiary of ours in September 2008 following the spinoff
of AMC as part of the Newhouse Transaction. CSS provides sound, music, mixing sound effects and other related
services to major motion picture studios, independent producers, broadcast networks, cable channels, advertising
agencies and interactive producers. CSS services are marketed under the brand names Todd-AO, Sound One,
Soundelux, POP Sound, Modern Music, Soundelux Design Music Group and The Hollywood Edge, with facilities in
Los Angeles and New York.

Content Development

Our content development strategy is designed to increase viewership, maintain innovation and quality leadership, and
provide value for our distributors and advertising customers. Our production agreements fall into three categories:
commissions, co-productions, and acquisitions. Commissions refer to programming for which we generally own most
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or all rights for at least 10 years and, in exchange for paying for all production costs, retain all editorial control.
Co-productions refer to programs where we retain significant (but more limited) rights to exploit the programs. The
rights p
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